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ABSTRACT
Descriptive Study of Trinidad As A Tourist Destination
By
Leslie D. Shurland
The purpose of the study is to evaluate the way in which travel agents
who are members of the Institute of Certified Travel Agents (ICTA) in the United
States perceive Trinidad as a tourist destination as compared to the other
Caribbean Islands and the Bahamas and Bermuda. The Republic of Trinidad is
the southernmost of the Caribbean Islands and lies off the northeast coast of
Venezuela, on the South American mainland. Trinidad's lack of identity, as
perceived by the travel agents in the United States, results from not being well
known as an unique tourism destination.
The sample consisted of 300 retail travel agents who had successfully
completed a geography program on the Caribbean and the Bahamas and
Bermuda offered by ICTA in 1990. An analysis was performed with SPSS-X to
determine which islands had the highest rank and which islands had the lowest.
This ranking was determined by assigning weighted values to the
respondents'
first, second and third choices.
After analyzing the data, it appears that travel agents in the U.S. lack
knowledge about Trinidad as a tourist destination, even though Trinidad has
tourist features and facilities that are available at other leading Caribbean
destinations. The perceptions of the ICTA travel agents produce an image
which influences the recommendations made to clients about Trinidad as a
destination. There are two types of perceptions, accurate and inaccurate, which
affect the creation of an image for a destination. In this study both types were a
factor.
The following recommendations are made to the Trinidad Government to
improve tourism to Trinidad: an Image Study should be done by the Tourism
Development Authority (TDA) to determine the current image of Trinidad, and
on the basis of the study, efforts should be made to build a strong and favorable
image.
The travel agents in the U.S. need to receive regularly updated
information about new tourist facilities and attractions in Trinidad if they are to
sell Trinidad as a viable destination.
Trinidad should emphasize that it has a stable political environment
following the July 1990 coup attempt. Emphasis should be placed on
promoting the present democracy and its stability.
The local population should be educated through mass media
(television and radio) and seminars as to the importance of tourism to
Trinidad's economy to create a positive attitude about the tourism
industry. The Trinidad Hotel Association and Tourism Development
Authority should work together to educate all the people involved in the
hospitality industry.
Finally, based on the image study results, specific marketing
strategies should be planned and implemented to promote Trinidad as a
destination which is very close to South America. The proximity to South
America might be a major potential tourism asset to be developed, as
might the South American market.
Trinidad has an appealing culture, an interesting history and viable
tourist attractions. These qualities should, as in The Caribbean, and The
Bahamas and Bermuda, be used to promote Trinidad as a top tourist
destination.
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CHAPTER I
Introduction
The Republic of Trinidad is the southernmost of the Caribbean Islands
and lies off the north coast of Venezuela, on the South American mainland.
Grenada is the country's nearest neighbor in the north (The Europa World Year
Book, 1990). Trinidad has been an independent state within the
Commonwealth of Nations since 1962. The Commonwealth Of Nations
is a voluntary association of independent nations and dependent territories
linked by historical ties (as parts of the former British Empire) and cooperating
on matters of mutual concern, especially regarding economics and trade (The
Random House Dictionary of the English Language, 1983). Trinidad is
comprised of two major islands and several satellite islets situated northeast of
Venezuela on the continental shelf of South America.
Trinidad experienced three centuries of Spanish rule before becoming a
British crown colony in 1797. Settlers from Europe, China, the Middle East,
West Africa, and other islands contributed to the cultural complexity of the
population over which the British attempted to impose their language, laws and
customs. The geographical and historical factors have been a major influence
on Trinidad's economy. Trinidad has never been a free enterprise economy.
The Spanish colonial rulers, and later, the British, assumed responsibility for
matters of capital, personnel, and trading relationships. The colonial powers
were at least the ultimate arbiters in matters of production and distribution. The
national government has attempted to bring about structural transformation to
make the economy responsive to the much broader interests and different
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demands of an independent state by easing bureaucratic interference.
In 1988, Trinidad and Tobago's gross national product (GNP) was US
$4,160 million or $3,350 per person. From 1980-1988, the GNP decreased at
an average annual rate of 5.8%, while real GNP per person decreased by 7.3%
per year. Over the same period, the population increased by an average of
1.6% annually. Trinidad and Tobago's gross domestic product (GDP)
decreased annually by 6.1% from 1980 to 1987.
Trinidad's economy is largely based on its petroleum and natural gas
reserves. The decline in international petroleum prices in the 1980s,
particularly in 1986, resulted in the reduction of drilling activity and a decrease
in oil production. The government sought to diversify the economy by
increasing manufacturing for export and by stimulating growth in the tourist
industry. The government also attempted to restrain budgetary expenditure by
reducing subsidies for state-owned industries and the number of public-sector
employees (The Europa World Year Book, 1990). The tourism industry can give
a boost to the economy of Trinidad by taking advantage of its unique blend of
geographical, social and natural factors.
Trinidad to-date has failed to establish an identity as a tourist
destination in the minds of the tourists and the travel agents in the United
States. The lack of identity as an individual tourist attraction is due to the fact
that Trinidad is considered a small part of the bigger picture of the Caribbean
tourism product. Trinidad is renowned for its wide range of unique indigenous
bird life. Parts of the island offer unspoiled natural resources including the rain
forests, the mountains, and the northern coastline. Although there is an
absence of formal research on awareness and perceptions of Trinidad as a
tourist destination, the tourist image could be associated with special interest
groups (bird watchers), sports and business related travelers. The travel and
tourism industry is now an important component of Trinidad's economy.
The Trinidad Government has recently started promotional efforts in the
United States. Trinidad is a major producer of oil and the price crisis of oil in
the mid 80s has weakened its economy. The promotion of tourism is seen as
an alternative to strengthen it's economy (Travel Weekly, p. 69, August 1991).
The focus of this study was limited to Trinidad and did not include
Tobago, which is economically and politically a part of Trinidad.
Problem Statement
Trinidad is not identified as an individual tourist destination but as part of
the Caribbean tourism product. Trinidad's lack of identity, as perceived by the
travel agents in the United States, results from not being well known as an
unique destination to generate tourism activity on its own.
Purpose of the Study
The purpose of the study is to evaluate the way in which travel agents
who are members of the Institute of Certified Travel Agents (ICTA) in the United
States perceive Trinidad as a tourist destination as compared to the other
Caribbean Islands, and the Bahamas and Bermuda.
Assumptions
Travel agents in the United States know very little about Trinidad as a
tourist destination. Providing detailed information of Trinidad's tourism product
will help travel agents evaluate Trinidad as a destination with its own potential
and should result in increased tourism activity.
Scope and Limitations
This study examines and evaluates the knowledge about Trinidad as a
tourist destination as perceived by the travel agents who are members of the
Institute of Certified Travel Agents (ICTA) in the United States only, with
comparison to other Caribbean Islands, and the Bahamas and Bermuda.
This study does not evaluate the perceptions of the tourists, tour operators and
the airline industry within the United States about Trinidad.
Significance
This study will help Trinidad's tourism to establish its own identity
separate from the Caribbean tourism product based upon the United States
travel agents' perception and knowledge about Trinidad as a tourist destination.
Abbreviations Used
TT$mn - Trinidad and Tobago dollars in millions.
USD - United States dollars
CHAPTER II
Literature Review
This chapter reviews the geographical features, the economic factors, the
social and political environment, and the tourism in Trinidad with comparison to
other Caribbean Islands specifically Jamaica and also reviews the image of
Trinidad's tourism as perceived by potential tourists and travel agents.
Geographical Features
Trinidad is the southernmost island of the Lesser Antilles chain in the
Caribbean, separated from Venezuela by 11 km (7 mi.) of the Gulf of Paria. The
island, has an area of 4,828 square km (1 ,864 sq. mi.), extending 143 km (89
mi.) N to S and 61 km (38 mi.) E to W (See figure 1).
The climate is tropical, with a dry season from January to May, and a
rainy season from June to December. The annual average daytime
temperature is 29 degrees Celsius (84 degrees Fahrenheit). The population of
Trinidad is approximately 1,184,106 (Central Statistical Office, 1991). The
capital is Port-of-Spain with two other major cities Arima in the north-east and
San Fernando in the south-west. The principal crops produced in Trinidad are
sugar cane, cocoa, coffee, coconut, oranges, grapefruit and rice (See figure 2.).
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TRINIDAD AND TOBAGO
On the initiative of the British Government, Tobago became a ward of
Trinidad in January 1889. The two colonies were united with common laws and
tariffs. Tobago retained separate internal administration, was permitted to send
one unofficial member to the Legislative Council, and had its name included in
the new colonial entity, that was not desired by the citizens of either colony.
The amalgamation of the two countries was suggested and implemented by the
British government as an economic measure, since they were not prepared to
bear the expenses of administering a small island that had lost its earlier
strategic and commercial importance. Also they could not compel the elected
legislative assembly of Barbados to accept the responsibility for Tobago.
The geographical features and the natural resources become the basis of a
state's economy and direct its economic factors.
Economic Factors
The largest trading partner is the United States with TT $1 ,460.5 million
in imports in 1 985 and TT $3,1 96.3 million in exports in 1 985 as compared to
other trading partners, for principal trading partners. One Trinidad and Tobago
dollar (TT) is equal to one hundred Trinidad cents. Between May 1976 and
December 1 985 the market rate was fixed at USD $1 .00 equaling TT $2.40. In
December 1985 a new rate of USD equaling TT $3.60 was established. This
rate remained in effect until August 1988 when it was adjusted to USD $1.00
that equaled TT $4.25. This current rate is still in effect today (Trinidad and
Tobago Tourism Development Authority, 1991).
In 1 989 the budgetary deficit of TT was $706.6 million. In 1 987 Trinidad's
external debt was USD $1,801 million of which $1,635 million was long term
debt. The cost of servicing long term debt in 1987 was equivalent to 9.2% of
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Gross National Product (GNP). The annual rate of inflation averaged 6.2% in
1980-1987, increasing to 7.8% in 1988. An estimated 22.4% of the labor force
was unemployed in late 1989.
Agriculture (including forestry, hunting and fishing) contributed 4.7% to
GDP, and employed 13.0% of the working population, in 1988. Industries
(including mining and quarrying, manufacturing, construction and power)
provided 42.3% of GDP, and employed 27.8% of the working population, in
1988. During 1980-1987 industrial production decreased by an annual
average of 8.6%. Mining and manufacturing contributed 31 .1% of GDP, and
employed 14.8% of the working population, in 1988. The mining sector alone
provided 17.0% of GDP in 1987. The petroleum industry is the principal sector
of Trinidad's economy, and in 1986 it accounted for 80.0% of total export
revenue, 42.0% of government revenue and 25.0% of GDP. Trinidad also has
the world's largest supply of natural asphalt.
Manufacturing contributed 11.1% of GDP in 1987. The most important
sectors are petrochemicals, iron and steel products, nitrogenous fertilizers,
chemical products, vehicle assembly and food processing. During 1980-1987
manufacturing production decreased by an annual average of 9.5%. The
percentages do not total 100% from the source of information (The Europa
World Year Book, P. 251 6, 1 990) (See Table 1 .).
46.2 51.8
45.2 37.2
58.4 33.6
114.1 148.1
29S.9 293.0
7.4 94.9
45.5 52.8
228.0 254.4
95.3 38.9
59.6 72.9
505.8 231.0
93.6 94.8
61.0 24.9
101.8 86.3
474.1 405.0
2,065.2 1,799.7
119.7 60.9
4,939.9 4,387.5
PRINCIPAL TRADING PARTNERS (TT $ million)
Imports c.i.f. 1985 1986 1987
Australia 48.5
Barbados 50.7
Belgium/Luxembourg . . . 35.8
Brazil 94.9
Canada 279.4
Colombia 8.1
France 38.3
Germany, Federal Republic . 99.6
Italy . 27.0
Jamaica 46.6
Japan . : . . . 355.3
Netherlands 62.6
Saint Vincent and the .
Grenadines 57.1
Taiwan 76.9
United Kingdom .... 358.4
USA 1,460.5
Venezuela : 37.0
Total (incl. others) . . . 3,739.0
Exports f.o.b.* 1985 1986 1987
Antigua and Barbuda . . . 55.3 35.1 50.1
Barbados 153.7 123.1 163.6
Belgium/Luxembourg ... 29.4 73.8 49.4
Canada 79.2 143.9 99.7
France 55.3 70.2 71.5
French Guiana .... 77.0 69.7 83.9
Germany, Federal Republic . 12.4 37.4 51.4
Guyana 162.8 70.9 24.6
Italy 217.1 163.9 108.1
Jamaica 95.7 89.7 129.3
Japan 3.6 53.6 123.1
Martinique and Guadeloupe . 80.8 39.8 59.1
Netherlands ..... 112.4 74.3 113.3
Netherlands Antilles (incl.
Aruba) 34.1 45.0 51.9
Puerto Rico 23.8 80.9 99.3
Saint Lucia 33.5 40.1 61.9
Suriname 124.3 75.8 122.0
Taiwan 1-1 8.1 55.0
United Kingdom .... 203.5 241.5 162.7
USA . 7 3,196.3 3,043.3 2,971.7
Venezuela 54.7 22.7 49.8
Total (incl. others) . . 5,247.1 4,988.6 5,264.6
* Figures for individual countries exclude stores and bunkers for
ships and aircraft (TT $ million): 75.9 in 1985; 55.3 in 1986; 62.7
in 1987.
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Trinidad's economy is largely based on its plentiful reserves of petroleum
and natural gas contributing 36.0% to GDP. The decline in international
petroleum prices in the early 1980s and particularly in 1986 resulted in the
reductions of drilling activity and a drop in production. The Government sought
successfully to diversify the economy by increasing manufacturing for export
and by stimulating growth in the tourist industry. It also attempted to restrain
budgetary expenditure by reducing subsidies for state-owned industries and
the number of public-sector employees (The Europa World Year Book, p. 2516,
1990). The government of Trinidad plan to stimulate the tourist industry by
making improvements to the island's infrastructure. To enhance the island's
natural resources the government proposed to embark on a program for the
development of national parks that will ensure the conservation of these assets
for the enjoyment of visitors and contribute to the leisure activities of the
resident population. The government also wished to encourage the
development of visitor attractions based upon the themes of the country's sugar
and oil industries, again not only for visitors but also for the education and
entertainment of residents and in particular the youth (International Tourism
Reports, p. 56, 1988). This objective of providing facilities to benefit both
tourists and residents was extended to sports and recreational facilities with
emphasis being placed upon water based activities. The encouragement of
dual usage of such facilities, hopes to improve its viability and potential to
operate on a year round basis. The use of such attractions and facilities by
domestic holiday makers was expected to enhance its workability (International
Tourism Reports, p. 56, 1988).
Even though in 1988 Trinidad recorded a trade surplus of USD $389.2
million, it had a deficit of $150.2 million on the current account of the balance of
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payments. In 1988 the principal source of imports was from the United States
37.5%, which was also the principal market for exports 55.5%. The principal
exports in 1988 were mineral fuels and lubricants, especially petroleum and
related products (which accounted for 71 .0% of the total value of export
earnings in 1987). The principal imports were machinery and transport
equipment, and foodstuffs (The Europa World Year Book, p. 2516, 1990). In
1989 its budgetary deficit was TT $709.6 million. The cost of servicing long
term debt in 1987 was equivalent to 9.2% to GNP. The annual rate of inflation
averaged 6.2% in 1980-1987, increasing to 7.8% in 1988. An estimated 22.4%
of the labor force were unemployed in late 1989 (The Europa World Year Book,
p. 2516, 1990).
In April 1990 the International Monetary Fund (IMF) agreed to provide
assistance for Trinidad's program for 1990, which aimed to achieve real growth
in GDP of 1.0%, to reduce inflation and to increase the country's reserves of
foreign exchange, by means of trade liberalization, tax reforms and further
reforms of public enterprises. The program also aimed to alleviate the serious
problems of unemployment, which had been exacerbated by the Government's
austerity measures, and which affected 41.0% of the labor force in the 15-19
age group in 1989 (The Europa World Year Book, p. 2516, 1990). The
government was severely criticized for resorting to the International Monetary
Fund (IMF) to help solve Trinidad's balance of payments. By November 1991 ,
this structural adjustment program appeared to be paying off. For the first time
in many years foreign exchange reserves were sufficient to cover four months of
imports. With its policies beginning to show results, the government needed no
longer borrow from the IMF (Caribbean Week, p. 11, 1991). Terrence Farrell, a
senior manager at Trinidad's and Tobago Central Bank, confirmed that the
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country seems "poised to exit gracefully from the IMF's
embrace,"
having
passed its quarterly test under two successive IMF programs. Mr. Farrell noted,
the "cost has been high The contraction of the economy has been attended
by fewer employment opportunities while the labor force, particularly the youth,
as continued to increase. Even accelerated emigration, in some instances of
skilled, talented, professional Trinidadians has failed to slow the upward march
of the unemployment rate." Unemployment had peaked in 1989 at 22.0% the
year before a Muslim fundamentalist group attempted the armed overthrow of
Prime Minister A.N.R. Robinson's coalition government, the National Alliance
for Reconstruction (NAR). Farrell described unemployment as the "dark side
that provides the only rationale for the unprecedented events of July 27,
1990"
(Caribbean Week, p. 11, 1991). The aborted coup coincided with a fall in the
budget deficit and a surplus on the current account of the balance of payments
for the first nine months of 1990. Since the Persian Gulf War benefited the local
economy, with the increased oil prices, Trinidad's business community has
more confidence in the future. Economic changes within a state are also
influenced to a large extent by its social and political environment.
Social and Political Environment
The beginnings of modern politics in Trinidad emerged in the 1930s with
the formation of a trade union movement. The first political party, The People's
National Movement (PNM), was founded in 1956 by Dr. Eric Williams. The
political party campaigned successfully at the elections to the legislative council
in September 1956, and Dr. Williams became the colony's first chief minister in
October of the same year. In 1958 Trinidad became a member of the newly
established Federation of the West Indies and the following year achieved full
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internal self-government, with Dr. Eric Williams as Premier. Trinidad became
independent from Britain on August 31, 1962. Dr. Williams became the Prime
Minister, and the governor became governor general. In 1967, Trinidad
became the first Commonwealth member of the Organization of American
States. Trinidad became a Republic on August 1 , 1976, and the first
parliamentary elections of the republic were held in September 1976 when the
People's National Movement (PNM) won 24 of the 36 seats in the House of
Representatives. The former governor general Ellis Clarke was sworn in as the
country's first president in December 1976.
Dr. Eric Williams, who had been Prime Minister since independence,
died in March 1981. Dr. Williams had consistently refused to nominate a
successor, so the President selected George Chambers, a deputy leader of the
PNM and Minister of Agriculture, to assume the leadership. At a special
convention of the PNM in May 1981 , Chambers was formally adopted as party
leader and confirmed as Prime Minister. The PNM government implemented
stringent economic policies that undermined its public support and provoked
labor unrest over wage restraint, specifically a bitter strike at Trinidad's
petroleum refineries during May 1984. The next general election, held in
December 1986, resulted in a decisive victory for the NAR, which received
66.0% of the total votes and won 33 seats in the House of Representatives. A.
N. R. Robinson was appointed Prime Minister replacing George Chambers who
lost his party seat because of the defeat. Mr. Robinson represented the
National Alliance for Reconstruction (NAR). In 1987 the government
introduced, without opposition, an extensive program of economic reforms.
Although the NAR increased its majority of borough and county council seats at
local elections held in September 1987, the party experienced internal
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difficulties during 1987-1988. Trinidad experienced some political turmoil in the
form of a coup on July 27. 1990. The coup attempt was lead by Abu Bakr,
leader of a commune of 250-350 Muslims belonging to the Muslim Meen. Bakr
stated that the coup was intended to stop "poverty and the destruction of
Trinidad and Tobago" (Democrat and Chronicle, July, 1990). The Muslim rebels
maintained control of the island for six days until they surrendered on August 1 ,
1990. The main shopping area of Port-of-Spain was vandalized and some
department stores were set on fire. A state of emergency was declared and the
acting president Mr. Emanuel Carter instituted a curfew that remained in effect
until December 1990. The political situation in Trinidad affected the economy
and tourism in a number of ways. The economy was disrupted from a week of
paralyzing curfews and the devastation left by vandals and arsonists (Democrat
and Chronicle, August, 1990). The five square block downtown shopping
district in Port-of-Spain was vandalized, and damages and losses were
estimated at TT $50 million (Democrat and Chronicle, July, 1990). Tourism
came to a halt when the Muslim rebels attempted to overthrow the government
(Travel Weekly, 1990). Air transportation via Pan American and American
Airlines were canceled pending further developments. Major tour operators to
the Caribbean reported that few U.S. tourists have expressed interest in
Trinidad in recent months (Travel Weekly, 1990 August). Cruise lines that
included Trinidad on their itineraries also canceled the island from their
schedules for a few weeks. Cruise lines, that included Trinidad port calls in
there December 1990 and early 1991 itineraries, were Clipper, Regency,
Seawind, Ocean, Holland America, Sun Line and Princess. The social and
political environment of a state, to a larger extent, had a negative influence on
its tourism.
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Tourism Image
Tourism is a system of providing goods and services to tourists in order to
satisfy their needs. Development of tourism goods and services is the primary
step toward building a strong and prosperous tourism industry. To achieve a
formidable promotion program and an effective marketing strategy, a clear
understanding of the projected image of the state as well as its perception by
the potential tourist is essential (Nadkarni, 1989). State image in this context is
defined as the impression that a person or persons hold about a state in which
they do not reside (Hunt, 1971). Travel agents sell more than airplane tickets,
hotel bookings, etc; they sell images, with travel literature being their tools of
trade (Adams, 1984).
Advertising is not the only way someone acquires or changes the
perception of a product or area (Gartner and Hunt, 1987). The term
"image"
as
usually defined and discussed in the marketing literature is an abstract concept
incorporating the influences of past promotion, reputation, and peer evaluation
of the alternatives. Image connotes the expectation of the user (Gensch, 1 978).
Image is a mental picture or set of expectations about a person, place, or
activity that exists (voluntarily or through suggestion) before the actual
experience (Metelka, 1990). The product of tourism, more complex than most
products, is an experience rather than a tangible good. Product image, more
than in most products, heavily depends on attributive perceptions rather than
the attributes themselves. Stated another way, tourism image is a function of
brand (political entity) and the
tourists'
and
sellers'
perception of the attributes
of activities or attractions available within a destination area (Gartner, 1986).
Political entities rarely have a monopoly on any activity; therefore, their
promotional efforts concentrate on brand identification and image enhancement
16
(e.g., "It is Better in the Bahamas"). Political entities that do have a monopoly on
attractions (e.g., Taj Mahal, Grand Canyon) use those attractions to enhance
brand image (Gartner, 1986).
Tourism in Trinidad
Trinidad provides numerous places of interest within the island for
visitors (See Figure 3., which details places of interest to tourists in Trinidad).
For years, tourism was not considered as important to the economy of
Trinidad as it was to that of other Caribbean islands. The relatively poor
performance of Trinidad's tourism is not attributable to a lack of air links with the
major North American or European markets. British West Indian Airways
(BWIA) the national airline of Trinidad, American Airlines, United Airlines and
Air Canada have flights to principal North American cities, while BWIA, British
Airways and KLM provide links to the European cities. Neither can lack of good
quality tourist accommodations be cited as the reason for so few vacationing
tourists, given the low occupancy rates recorded. The Tourist Board's
constrained budget of TT$23 million (of which around TT$18 million is available
for overseas promotion) is dwarfed by the funds made available to other
Caribbean states such as Jamaica, Barbados and Puerto Rico.
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According to and, more importantly, well directed marketing resources
are required to establish Trinidad as a tourism destination in its own right in the
increasingly competitive market place of international tourism (The Economist,
pp. 48-49, 1988). The creation of the new Tourism Development Authority
(TDA) (discussed later in this chapter) was designed to modify this.
The Trinidad government did not pursue promotion of tourism as avidly as
did the governments of other Caribbean islands. The official government policy
toward tourism was guided by three social principles to preserve national
dignity: 1) there must be free access to all beaches (that is, no beaches may be
reserved for hotel guests only); 2) casinos are not permitted; and 3) no land can
be sold to foreigners. The land can only be leased on long term basis
(Knippers, p. 240, 1976). However, in 1991, the Aliens Landholding Act was
revoked and a Foreign Investment Act introduced, which allowed foreigners to
buy land for both residential and business purposes. Foreigners are also
entitled to ownership of companies, a move which attempts to liberalize the late
Prime Minister Eric Williams' stiff control of the country's resources (Caribbean
Week, p.13, 1991).
Tourism was recognized to be an effective economic activity in the earlier
part of the 1970's. Total visitors increased from 315,000 in 1972 to 371,000 in
1973. Tourism's contribution to the Gross Domestic Product increased from
2.0% in 1960 to about 4.0% by 1970 (Knippers, p. 240, 1976). Due to the
increase in visitors in the early 1970s, the Trinidad government altered its
previous policy of not encouraging tourism and started providing fiscal
incentives for private hotel construction. During the late 1980s, the majority of
the visitors were from the United States, with 57,050 in 1986 to 71,065 in 1990
(See Table 2.).
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New National Tourism Policy
In August 1987, the Trinidad government published its Draft Tourism
Development Policy, receiving a generally favorable response. It forms the
basis of the tourism sector plan that was being prepared by the Ministry of
Planning and Reconstruction. The government was convinced that Trinidad
possesses all the basic resources and attractions required to sustain a vibrant
tourism industry, citing the nation's rich history, cultural diversity, renowned
creativity, natural beauty and the humor and spontaneous good nature of its
people. The government believed that these valuable assets have to date been
inadequately tapped. In addition to creating employment, the government
viewed tourism as a potentially major generator of foreign exchange earnings,
and as an important element of the strategy to strengthen the national economy
which has depleted in the wake of falling oil prices (The Economist, 1988).
In seeking to promote the tourism industry, emphasis should be placed
on the country's cultural heritage, natural endowments and history and not
merely on the image of sea, sun and sand as the basis for marketing the
tourism product. Exclusive developments that exclude or discourage nationals
from using their facilities will not be encouraged. An example of this type of
development can be found in Santo Domingo, Casa de Campo, a well known
golf resort, where locals are not permitted to use the facilities. The government
will not permit the establishment of gambling casinos that it regards as having
undesirable consequences for society despite the casino's potential for foreign
exchange earnings. The need to maximize the economic returns from tourism
development is to be tempered by the desire to ensure that negative social and
environmental impacts are kept to a minimum.
During the 1980s, the Trinidad government sought to revitalize the tourist
21
industry by providing more hotel rooms, completing a new cruise ship terminal,
and planned redevelopment of Trinidad's Piarco Airport. Development of
Piarco International Airport was part of a large program to enhance Trinidad's
industrial and tourism facilities. The cost of the entire airport project, including
new passenger and cargo terminals, aircraft maintenance hangars, a catering
service, facilities for airport administration and a maintenance complex, was
estimated at USD $190 million (Caribbean Week, p. 12, 1991). Bhoendradatt
Tewarie, minister of industry, enterprise and tourism, said that "Despite the
effects of the Persian Gulf War and the recession, visitor traffic to Trinidad and
Tobago in the first six months of 1991 fell a mere 3.0% short of the same period
in 1990" (Travel Weekly, p. 69, 1991). Mr. Tewarie also said that "Confidence in
the tourism industry has never been higher; the investment confidence is the
result of government commitment, the creation of the Tourism Development
Authority (TDA) and most importantly, clear evidence of increased market
demand."
... Trinidad and Tobago now offer 2,200 hotel rooms, 1 ,500 of which
are located in Trinidad." ... The Trinidad Hilton and Holiday Inn comprise half of
the island's rooms and are presently in the process of
refurbishment" (Travel
Weekly, p. 69, 1991). Most of the hotels in Trinidad are located in the business
districts of Port of Spain and San Fernando. An example of what can be
accomplished through effective tourism marketing strategies is promoted by
Jamaica.
Tourism in Jamaica
On August 6, 1962, Jamaica became an independent state after more
than 300 years of British rule. Jamaica remains a part of the Commonwealth of
Nations. The Queen of England is head of state in title only, and is represented
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by the Governor General , a Jamaican. Jamaica has two main political parties:
The People's National Party (PNP) and the Jamaica Labor Party (JLP). The
term of the government is 5 years, but the Prime Minister can call an election at
any time within the term (The Jamaica Tourist Board, 1991).
The predominant industries of Jamaica are tourism, agriculture, bauxite,
mining and and manufacturing. The main agricultural export crops are sugar,
bananas, coffee, citrus, cocoa, coconut, and yams. Jamaica exports flowers
and foliage plants.
Tourism is Jamaica's principal earner of foreign exchange, with over one
million visitors per year. Jamaica offers year round tourist activities in Kingston
and several other resorts Montego Bay, Runaway Bay, Ocho Rios, Negril, Port
Antonio, Mandeville and the Southwest Coast. There are hundreds of hotels,
large and small, varying from high-rise to hotels in elegant, old world styles, and
small modern hotels marketed under the name of "Inns of Jamaica". There are
also guest houses and thousands of villas and apartments. All offer modern
amenities and excellent service. They are inspected regularly by the Jamaica
Tourist Board which has the authority to grant licenses. Approved properties
offer good value for the money. There is a wide variety of attractions and
entertainment in Kingston and other resorts year round. Jamaica is surrounded
by fine beaches and scenic landscapes. Cruise shipping plays a major part in
the tourism industry and Jamaica is a popular port of call.
Tourist arrivals exceeded one million for the first time in 1987 and totaled
1 .16 million in 1989. The largest percentage of tourists was from the United
States (45% in 1988). Earnings from tourism increased in 1989 were estimated
at USD 607 million, equivalent to some two-thirds of the value of total
commodity exports (The Europa World Year Book, 1991).
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Jamaica has marketed its tourism product as a single destination with
hotels offering package deals such as the all-inclusive resort concept (where
tourists pay one price before they arrive, so meals, drinks, tips and taxes are
included). On the other hand, The Caribbean is perceived by travel agents as a
single tourism product that is differentiated by each island's promotion of its
tourist features.
Tourism in the Caribbean
In addition to agriculture, the mainstay of Caribbean Island economies is
tourism. Expansion of tourism industries began following World War II as an
outgrowth of the established winter tourist trade of South Florida, particularly by
way of cruise ships to Cuba and the Bahamas. The Bahamas, islands off the
east coast of Florida in the Atlantic, and Bermuda, east of the Carolinas in the
Atlantic, are often grouped with the Caribbean (George, 1988). Both have
British backgrounds, share many of the features of the Caribbean Islands and
enjoy a brisk tourist trade (George, 1988). By the 1950s, visits by U.S. tourists
included Antigua and Barbados. This extension, in effect, opened the entire
eastern Caribbean to the industry by the early 1960s.
Tourism has developed weakly on many smaller islands in the
Caribbean such as the Grenadines, Turks and Caicos, Barbuda, Anguilla, and
Saba, as well as on the larger islands of Grenada, Dominica, and St. Vincent.
Although Jamaica is more involved in tourism than Trinidad, neither country has
tourism as its leading industry. Similarly, earnings from large numbers of
vacationers on Aruba and Curacao do not supplant the economic primacy of
petroleum-related industries. On the other hand, tourism income in the
Bahamas, Barbados, U.S. Virgin Islands, Antigua, St. Lucia and St. Martin/St.
24
Maarten is dominant(Anderson, 1984).
In the 1980s, the Caribbean infrastructure began to improve, most notably
its airports. With that improvement came a vital increase in passengers,
principally through the Miami and San Juan hubs, the latter having been
pioneered almost by American Airlines. As a result, instead of just being served
out of New York and Miami, the Caribbean now has services out of more than
two dozen US gateway cities, significantly opening up the region's marketing
options.
John Bell, Executive Vice-President of the Caribbean Hotel Association,
states that Caribbean resorts have had to face a number of escalating
problems. As tourism begins to assume a more dominant role in the region's
economy, Caribbean governments sought to tax the source by applying an
even greater burden of indirect taxation on all the essential capital and
consumable products essential to the running of an international hotel
(Caribbean Tourism Statistical Report, 1989). Forcing operating costs to
increase with an obvious limit on room rate increases, there has been a gradual
deterioration in the profitability of the hotel industry in many territories. One of
the consequences of this has been the decrease in the rate of refurbishment
programs.
During the second half of the 1980s, there was renewed interest by many
international hotel chains with a resultant surge of construction. Not
surprisingly, the new hotels were built largely in those territories with a
favorable tax and regulatory environment. The 1980s, were also the decade of
the all-inclusive, with Super Clubs and Sandals transforming the Jamaican
hotel industry and gradually spreading into other Caribbean countries.
The 1980s has been a decade of substantial growth for Caribbean
25
tourism, in both tourist (stayover) and cruise passenger arrivals. Over this
period, tourist arrivals increased by just under 58 percent, from 6.88 million in
1980 to 10.85 million in 1989, or at an average annual rate of 5.2%. This has
been a considerable achievement, particularly since the early 1980s were
years of slow growth. In 1980, tourist arrivals grew by a modest, 1 .3 % followed
by a 3.1% decline in 1981. The highlight of the decade, however, has been the
strong upward surge in tourist arrivals that began in 1980 with 6,880 monthly
arrivals and ending the decade in 1989 with 10,865 monthly arrivals. Visitor
expenditures were US $3,803 million in 1980 and ended the decade in 1989
with US $7,819 million. Compared with its major competing warm weather
destinations, the Caribbean has performed (in relative terms) better than
Mexico, but not as well as Hawaii during the same period (See Table 3.).
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Hotel rooms in the region have increased by some 46% (or 35 thousand
rooms) over the decade to reach 118.5 thousand in 1989. Almost 42% of these
new rooms were built in the Dominican Republic, with an additional 37% in
Jamaica, the Bahamas, Guadeloupe, St. Maarten and Aruba. In a few
destinations, such as Barbados and Curacao, the number of rooms in 1989
were at the same level as in 1980. In Haiti, the number of rooms in tourist
accommodations in 1989 was some 50% fewer than in 1980. While the
established destinations stated above have generally continued to grow, the
1980s has also seen the emergence of a number of "new" destinations, such as
the Turks and Caicos Islands and Anguilla. A number of non-traditional
destinations, such as Cuba and Trinidad, have included tourism as an
important element in their development strategies. Altogether more than 82
million tourists visited Caribbean destinations during the years 1980-1989,
spending an estimated US$50 billion (gross). Tourism has, without a doubt,
established itself as the premier economic sector in the region (Caribbean
Tourism Organization, 1989).
Favorable perceptions of a state or destination region strongly influences
positive travel behavior to that state (Nadkami, 1989). The economic, social,
and political environment along with geographical and natural resources of a
state or destination directly or indirectly influence the perceptions of potential
tourists.
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CHAPTER III
Methodology
This chapter will discuss the sample, the survey instrument, the
methodology and the statistical analysis of the data collected. Statistical data
for Trinidad and Tobago was available as a combined format and had not been
separated or divided under individual sectors, therefore, making it difficult to
isolate data for Trinidad.
Sampling and Administration of Survey
The sample consisted of retail travel agents who had successfully
completed a geography program on the Caribbean, Bahamas and Bermuda
offered by the Institute of Certified Travel Agents (ICTA) in 1990. These agents
earned the designation of Destination Specialist (DS). ICTA provided a list of
1000 individuals who had completed the Destination Specialist program. A
systematic sample using every 3rd name was used to select participants in the
study.
The reasons ICTA organization was selected were: 1) ICTA is primarily
an educational organization with retail travel agents, and 2) the organization
has an educational program which grants a Destination Specialist designation
to individuals who successfully complete a program on the Caribbean, The
Bahamas, and Bermuda. A sample size of three hundred travel agents was
selected because one-third of the travel agents had completed the Destination
Specialist Program. The mailing was national in scope (See Appendix B). It
consisted of a cover letter explaining the study's purpose and was included with
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the survey instrument that was mailed to the sample to test the perceptions of
travel to the Caribbean of 300 travel agents, with specific reference to Trinidad.
Given the scope of the mailings and limited financial support, a response rate of
30% was determined to be minimally acceptable. The first mailing had 83
responses. To achieve a higher return rate, a second mailing of 190 surveys
was mailed one month later to travel agents who did not respond to the first
mailing. Also, 20 new respondents were randomly selected and included to
account for 20 of the original letters returned as undeliverable. From this
second mailing, 43 responses were returned bringing the total number to 126
surveys. Thus, the overall response rate of 42% was achieved.
Design. Purpose and Rationale of Questionnaire
The research instrument (See Appendix B) consisted of eight questions.
Question One determined how frequently the respondents send clients to
the Caribbean. This question sought to determine the levels of business these
travel agents generate and, therefore, their familiarity with the Caribbean as a
tourist destination.
Question Two established the percentage of clients that the respondents
send to specific islands. This question attempted to determine the relative
market for the various islands.
Question Three asked the respondents to identify the top three
Caribbean destinations. For each destination identified they were further asked
to list the tourist features.
Question Four sought to establish conditions that the respondents would
consider to be less appealing to the clients.
Question Four-B sought to identify the three least desirable destinations
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in the Caribbean. For each destination chosen, the respondents, were asked to
identify two problems that contributed to the poor desirability.
Question Five sought to establish the number of clients that the
respondents send specifically to Trinidad.
For those travel agents who responded positively to Question 5,
Question Six sought to determine the main purpose for the respondents
sending clients to Trinidad.
Question Seven sought to establish if the respondents send clients to
Trinidad for vacation, the type of vacation and the length of stay. As such, this
would provide general market characteristics of visitors to Trinidad.
Question Eight sought to establish the type of transportation that the
respondents reserve for their clients.
Statistical Methodology
The SPSS-X program at Rochester Institute of Technology's Computer
Lab was used to generate statistics, graphic analysis, frequencies and
percentages. An analysis was performed with SPSS-X to determine which
islands had the highest rank and which had the lowest from the data. This
ranking was determined by assigning weighted values to 1st, 2nd, and 3rd
choice selections. A value of 5 was assigned to first choice, a value of three to
second choice and a value of 1 to third choice. Then, the weighted values were
added for each island and ranked with respect to the island with the highest
sum.
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CHAPTER IV
Tabulation and Analysis of Data
Data Analysis
Of the 300 surveys administered to ICTA members in the first mailing, 83
(28%) were returned and 20 (6.7%) were,non-deliverable. The returns from the
first mailing were inadequate in terms of the numbers desired. Therefore, a
second mailing was done. One factor which contributed to this low return rate
was that a number of the individuals who were included in the original sample
were employees of a major airline, and none of these airline employees
responded. Of the 190 surveys administered for the 2nd mailing, 100 were the
original group. Further, 20 new individuals were chosen randomly to replace
the 20 non-deliverable surveys that were returned.
Question 1 asked how frequently travel agents send clients to the
Caribbean. Forty-one point seven percent of the travel agents surveyed sent
less than four clients per month to the Caribbean, while 33.3% of the travel
agents surveyed sent 2-10 clients per week, and 20% sent one client per week
(See Figure 4.).
Question 2 asked travel agents what percentage of clients they sent to
Aruba/Bonaire/Curacao, Bahamas, Barbados, Bermuda, Haiti/Dominican
Republic, Jamaica, Virgin Islands (both U.S. and British) Puerto Rico,
Martinique/Dominica, St. Martin/St. Maarten, Trinidad, and the Smaller Islands.
The average percent of clients sent to the above destinations was as follows:
Bahamas, 24.79%; Jamaica, 19.77%; US Virgin Islands, 19.77%; Bermuda,
11.64%; The Smaller Islands, 9.36%; Aruba/Bonaire/Curacao, 8.34%;
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St. Martin/St. Maarten, 8.21%; Haiti and The Dominican Republic, 7.23%;
Barbados, 6.47%; Trinidad, 5.9%; and Martinique/Dominica, 4.89%. According
to the data received one can assume that the Bahamas are more popular than
Trinidad (See Figure 5.).
For Question 3 the travel agents were asked to identify the top three
destinations in order of preference. The three islands that the travel agents
selected as their first choice were as follows (based on the highest percentage
selected): Jamaica, 22.2%; Bermuda, 17.5%; Virgin Islands, 14.3%; in
comparison to Trinidad, 1.6%. The same three Islands also ranked relatively
high as second and third choices (See Table 4 which lists the 26 islands
alphabetically in percents.).
The overall ranking of the top destinations was as follows: Jamaica was
ranked 1st, Virgin Islands was ranked 2nd, Bermuda was ranked 3rd, and
Trinidad was ranked 11th of the 26 Islands. Jamaica was ranked number 1 with
a sum of 219 points. The two hundred and nineteen points were derived from
the selections of the 63 travel agents who chose Jamaica as one of their top
three destinations. Of the 63 travel agents, 28 travel agents chose Jamaica as
their number one choice; this accounts for 140 weighted points that Jamaica
received. Twenty-two of the travel agents chose Jamaica as their second
choice; this accounts for 66 of the weighted points. Finally, 13 travel agents
chose Jamaica as their third choice, which accounts for the final 13 points.
Trinidad was ranked 11th with a sum of 13 points; the 13 points were derived
from the selections of three travel agents who chose Trinidad as one of their top
three destinations. Of the three travel agents, two chose Trinidad as their
number one choice accounting for ten of the weighted points that were
received. One travel agent chose Trinidad as a second choice accounting for
34
three of the weighted points, and no travel agents chose Trinidad as their third
choice (See Table 5.).
Question 3 also asked the travel agents to list the top two features
associated with first, second and third choices. The top two tourist features
were determined by the total number of times they were selected for each
choice. The top tourist features chosen along with the number of selections for
Jamaica were as follows: hotels/all-inclusive (21) and; scenery/sightseeing (10).
The top second choice features were scenery/sightseeing (11) and hotels/all-
inclusive (9). The top third choice features were also hotels/all-inclusive (7) and
scenery/sightseeing (5). Overall, the top two features for Jamaica were
hotels/all-inclusive with a total of 37 selections and scenery/sightseeing with a
total of 26 selections.
The top tourist features chosen along with the number of selections for
The Virgin Islands were as follows: activities (14) and beaches (9) selections.
The top second choice features were activities (15); beaches (5) and
scenery/sightseeing (5). The top third choice features were activities (15) and
beaches (7). Overall, the top two features for Virgin Islands were activities with
a total of 44 selections and beaches with a total of 21 selections. The top tourist
features chosen along with the number of selections for Bermuda were as
follows: culture/people (14) and; social/environment (12). The top second
choice features were culture/people (6) and; social/environment (4). The top
third choice features were also scenery/sightseeing (3) and; social/environment
(3). Overall, the top two features for Bermuda were culture/people with a total of
20 selections and social/environment with a total of 19 selections.
35
CO
"O
Z3
E
CD
CQ
"a
CZ
CO
CO
CO
E
CO
sz
CO
CQ
CD
CZ
CO
CD
-O
jO
'v.
CO
O
CD
"cz
CD
en
co
>.
CD
CO
CO
-t-*
CZ
CD
"O
o
"cz
CD
CJ
CD
Q.
CD
en
co
CD
3
LO
CD
zz
a
SpUB|S| J8||BUJS
pepjuux
U8UEBy\|
IS /UjUB^J is
BOIUIUJOfJ
/onb!U!UB|/\i
oojy ouond
/SpUB|S| ujBjja ^"in
LU
BOjBUJBr
ojiqndoy
UBOjUjlUOQ /jiibh
Epniujog
sopBqjBg
SBUJBL|Ba
OBOBjno
/ojjBuog /Bqruv
<
Q
<
_l
CO
Q. UJ Lt O LU Z h < > UJ CC < O UJ
36
Table 4.
Top Destinations: 1st. Pnd. and 3rd P.hoices in Peroents
ISLANDS FIRST CHOICE SECOND CHOICE THIRD CHOICE NOT SELECTED
Antigua 0.8 0.8 . 98.4
Aruba 7.9 9.5 5.6 77.0
Bahamas 13.5 9.5 9.5 67.5
Barbados 4.0 4.8 7.1 84.1
Bermuda 17.5 10.3 6.3 65.9
Bonaire 0.8 . 0.8 98.4
Cayman 4.0 7.9 6.3 81.7
Curacao 0.8 99.2
Dominica - - 100.0
Dominican Republic - 1.6 0.8 97.6
Grenada - - - 100.0
Haiti 1.6 . 98.4
Jamaica 22.2 17.5 10.3 50.0
Martinique 1.6 1.6 0.8 96.0
Montserrat - 100.0
Nevis - 0.8 99.2
Puerto Rico 5.6 1.6 92.9
Saba/St. Eustacius - 100.0
St. Kitts/St. Barthelemy - 0.8 1.6 97.6
St. Lucia 0.8 0.8 2.4 96.0
St. Maarten - 0.8 4.8 94.4
St. Martin 1.6 3.2 2.4 92.9
St. Vincent - 0.8 99.2
Tobago - - 100.0
Trinidad 1.6 0.8 97.6
Virgin Islands 14.3 21.4 21.4 42.9
Other 0.8 4.0 7.9 87.3
Destination Not Selected
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Table 5.
Ranking of Favorite Caribbean Destinations
Rank of Favorite ISLANDS Weighted Sum of
Destinations Favorite Dest. Favorite Destinations
1 JAMAICA 219
2 VIRGIN ISLANDS 198
3 BERMUDA 157
4 BAHAMAS 133
5 ARUBA 93
6 CAYMAN 63
7 BARBADOS 52
8 PUERTO RICO 41
9 ST MARTIN 25
10 MARTINIQUE 17
11 TRINIDAD 13
12 ST LUCIA 11
13 HAITI 10
14 ST MAARTEN 9
15 ANTIGUA 8
16 DOMINICAN REP 7
17 BONAIRE 6
18 NEVIS 5
19 ST KITTS-ST BART 5
20 CURACAO 3
21 ST VINCENT 3
22 DOMINICA 0
23 GRENADA 0
24 MONTSERRAT 0
25 SABA-ST EUST 0
26 TOBAGO 0
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The top tourist features chosen along with the number of selections for
Trinidad were as follows: beaches (2) and; activities (2). The only second
choice feature was social/environment (1). There were no responses for third
choice (See Table 6.).
Question 4A of the survey asked the respondents to select three
unattractive conditions in the Caribbean from a list of ten choices and rank them
in order of preference on a scale of one to three. The ten choices given were:
inaccessibility to popular sites, poor service culture of natives, inadequate
accommodations, poor hotel services, safety, inadequate sanitation, inadequate
transportation, non-commercial beaches, political instability and other.
The seven travel agents that selected "other" were asked to specify their
selections. Some of the selections were poverty, natives begging for money,
limited air flights from west coast, lack of safety and drugs, transportation, over
crowding, drug peddling and finally street vendors. Of the travel agents who
responded to the question, political instability was ranked as number one
(31.1%); inadequate safety was ranked as number two (24.4%); sanitation,
number three (15.4 %). The overall ranking was determined by using the
weighted scale method that was used in question three (See Table 7.).
According to the data received political instability was a problem in Jamaica, a
top choice destination as compared with Trinidad which was a problem
destination.
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Table 6.
Top Destinations and Trinidad with Top Touristic Features
1st Choice 2nd Choice 3rd Choice TOTAL
Jamaica
Beaches 4 5 2 11
Hotels / All Inclusive 21 9 7 37
Scenery / Sightseeing 10 11 5 26
Other Selections 10 6 5 21
Total Selections 45 31 19 95
Virgin Islands
Activities 14 15 15 44
Beaches 9 5 7 21
Scenery / Sightseeing 4 5 6 15
Other Selections 6 14 11 41
Total Selections 33 39 39 111
Bermuda
Culture / People 14 6 0 20
Scenery / Sightseeing 4 2 3 9
Social / Environment 12 4 3 19
Other Selections 11 9 7 27
Total Selections 41 21 13 75
Bahamas
Activities 10 4 8 22
Beaches 5 4 2 11
Cost/Good Value 4 7 2 13
Location 6 2 3 1 1
Other Selections 5 2 2 9
Total Selections 30 19 17 66
Trinidad
Activities 2 0 0 2
Beaches 2 0 0 2
Social / Environment 0 1 0 1
Other Selections 0 0 0 0
Total Selections 4 1 0 5
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For Question 4B, the travel agents were asked to identify the top 3
undesirable destinations. The three islands travel agents chose as their first
choice were as follows: Haiti, 58.7%; Jamaica, 8.7%; Bahamas 4.0%. However,
1.6 % of the travel agents selected Trinidad as a undesirable destination (See
Table 8.). From the supporting data that will follow, political instability and
undeveloped economy were the major contributors to the ranking of these as
poor destinations.
The overall ranking of poor destinations was as follows: Haiti, first;
Jamaica, second; Dominican Republic, third; the Bahamas, was fourth; and
Trinidad fifth, excluding
"other"
category. Haiti was ranked number one with a
sum of 423 points. The 423 points were derived from the selections of the 99
travel agents who chose Haiti as one of their three poor destinations. Of the 99
travel agents, 74 chose Haiti as their number one choice. This accounts for 370
points that Haiti received. Fourteen of the travel agents chose Haiti as their
second choice. This accounts for 42 of the weighted points. Finally, eleven
travel agents chose Haiti as their third choice which accounts for the final
eleven points.
Trinidad was ranked fifth with a sum of 60 points. The 60 points were
derived from the selections of 26 travel agents that chose Trinidad as one of
their top three undesirable destinations. Of the 26 travel agents, two chose
Trinidad as their number one choice accounting for ten of the weighted points
received. Thirteen travel agents chose Trinidad as their second choice
accounting for 39 of the weighted points. Twelve travel agents chose Trinidad
as their third choice accounting for 12 of the weighted points (See Table 9
which lists the 26 islands alphabetically in percents).
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Table 8.
Poor Destinations: 1st. 2nd, and 3rd Choices in Percents
ISLANDS FIRST CHOICE SECOND CHOICE THIRD CHOICE NOT SELECTED
Antigua - 0.8 . 99.2
Aruba - 18 2.4 96.8
Bahamas 4 8.7 4.8 82.5
Barbados 1.6 0.8 . 97.6
Bermuda - 1.6 98.4
Bonaire - - 0.8 99.2
Cayman - 0.8 99.2
Curacao 1.6 0.8 97.6
Dominica - 3.2 4 92.9
Dominican Republic 1.6 13.5 4.8 80.2
Grenada 2.4 0.8 2.4 94.4
Haiti 58.7 11.1 8.7 21.4
Jamaica 8.7 9.5 7.9 73.8
Martinique 0.8 2.4 3.2 93.7
Montserrat - - 100
Nevis - 0.8 0.8 98.4
Puerto Rico 1.6 4 3.2 91.3
Saba/St. Eustacius 0.8 0.8 0.8 97.6
St. Kitts/St. Barthelemy - 0.8 0.8 98.4
St. Lucia 0.8 2.4 96.8
St. Maarten 0.8 - 99.2
St. Martin 0.8 0.8 98.4
St. Vincent - - - 100
Tobago 0.8 - 99.2
Trinidad 1.6 10.3 8.7 79.4
Virgin Islands 3.2 2.4 0.8 93.7
Other 3.2 7.9 9.5 79.4
Destination Not Selected
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Table 9.
Ranking of Poor Caribbean Destinations
Rank of Poor ISLANDS Weighted Sum of Poor
Destinations Poor Dest. Destinations
1 HAITI 423
2 JAMAICA 101
3 DOMINICAN REP 67
4 BAHAMAS 64
5 TRINIDAD 60
6 VIRGIN ISLANDS 30
7 PUERTO RICO 29
8 GRENADA 21
9 MARTINIQUE 18
10 DOMINICA 17
11 BARBADOS 13
12 CURACAO 13
13 SABA-ST EUST 9
14 ARUBA 6
15 BERMUDA 6
16 ST LUCIA 6
17 NEVIS 4
18 ST KITTS-ST BART 4
19 ST MARTIN 4
20 ANTIGUA 3
21 ST MAARTEN 3
22 TOBAGO 3
23 BONAIRE 1
24 CAYMAN 1
25 MONTSERRAT 0
26 ST VINCENT 0
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Question 4B asked the travel agents to list the top two problems
associated with the first, second and third choice poor destinations.
The top two problem categories were determined by the total number of
times it was selected. The top problems chosen along with the number of
selections for Haiti were political instability (60) and poverty and
undeveloped/economy (15) selections each. The top second choice problems
selected were: political instability (8) and: undeveloped economy (4). The top
third choice problems were political instability (8); and undeveloped economy
(3). Overall, the top two features for Haiti were political instability with a total of
76 selections and undeveloped economy with a total of 22 selections. The top
problems chosen along with the number of selections for Jamaica were as
follows: poor service culture (5) and; political instability (4). The top second
choice problems were inadequate safety (5) and, poverty and undeveloped
economy (3) selections each. The top third choice problems were poor service
culture (6) and; inadequate safety (4). Overall, the top two features for Jamaica
were inadequate safety with a total of 12 selections and poor service culture
with a total of 12 selections. The top problems chosen along with the number of
selections for The Dominican Republic were as follows: inadequate safety (1)
and; undeveloped economy (1). The top second choice problems were political
instability (6) and; poverty (5). The top third choice problems were undeveloped
economy (4); political instability (1).
Overall, the top two problems for Dominican Republic were undeveloped
economy with a total of 8 selections and political instability with a total of 7
selections. The top problems chosen along with the number of selections for
Trinidad were as follows: political instability (2) and; undeveloped economy (1).
The top second choice problems were political instability (5) and; undeveloped
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economy (4). The top third choice problems were unattractive destination (4);
inadequate destination information (2). Overall, the top two problems for
Trinidad were political instability with a total of 8 selections and undeveloped
economy with a total of 6 selections (See Table 10.).
Question 5 sought to establish the number of clients that respondents
send to Trinidad. Forty-three percent of the travel agents that responded to the
survey never sent clients to Trinidad. Of those travel agents who responded
positively to question five, 55.24% sent clients to Trinidad in the past year and
44.8% did not send any clients (See Figure 6.).
Question 6 sought to determine the main purpose for the respondents
sending clients to Trinidad. Of the travel agents that responded, vacation was
ranked number one with 32.7% clients. Visiting friends and relatives was
ranked number two with 30.9%. It is assumed that returning residents comprise
the major market of visitors returning to Trinidad to visit friends and relatives.
The 6 travel agents that selected "other" as a choice listed bird watching,
a combination of business while visiting friends/relatives, scuba diving,
returning resident, carnival and finally missionary work as the main purpose of
their clients visit to Trinidad (See Figure 7.).
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Table 1 0.
Poor Destinations with Major Problems
1st Choice 2nd Choice 3rd Choice TOTAL
HAITI
Poverty 15 3 2 20
Political Instability 60 8 8 76
Undeveloped Economy 15 4 3 22
Other Selections 25 5 2 32
Total Selections 115 20 15 150
Jamaica
Inadequate Safety 3 5 4 12
Poverty 1 3 1 5
Political Instability 4 1 0 5
Undeveloped Economy 1 3 1 5
Poor Service Culture 5 1 6 12
Other Selections 1 3 2 6
Total Selections 15 16 14 45
Dominican Republic
Inadequate Safety 1 1 0 2
Poverty 0 5 0 5
Political Instability 0 6 1 7
Undeveloped Economy 1 3 4 8
Other Selections 0 8 3 11
Total Selections 2 23 8 33
Bahamas
High Cost 3 1 2 6
Over Developed 1 2 1 4
Poor Service Culture 3 5 3 11
Other Selections 1 7 1 9
Total Selections 8 15 7 30
Trinidad
Inadequate Destination Info. 0 1 2 3
Political Instability 2 5 1 8
Unattractive Destination 0 1 4 5
Undeveloped Economy 1 4 1 6
Other Selections 1 8 5 14
Total Selections 4 19 13 36
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Question 7 sought to determine if the respondents send clients to
Trinidad for vacation, the type of vacation and the length of stay. Of the 26
agents that sent clients, 65.4% of the agents sent clients on a 6-7 day package,
19.2% sent clients on a 4-5 day tour package, 11 .5% sent clients on a 1-3 day
tour package, and 3.8% sent clients on a one week or more tour package (See
Figure 8.).
Question 8 sought to establish the type of transportation that the
respondents reserve for their clients. Of the travel agents that responded to this
question, 91.1% of the agents sent their clients to Trinidad via airplane and
8.9% sent their clients via cruise ship as a means of transportation.
The majority of clients fly because Trinidad is not a major port of call for
cruise ships.
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CHAPTER V
Summary. Conclusions and Recommendations
Summary
The purpose of this study was to evaluate the way in which travel
agents who completed a destination specialist program offered by the
Institute of Certified Travel Agents (ICTA) in the United States perceive
Trinidad as a tourist destination as compared with the other Caribbean
Islands and The Bahamas and Bermuda. It was also hoped that this
research will identify additional research projects to help formulate
tourism marketing strategies by the Trinidad Government.
This descriptive study examined the perceptions of travel agents
and their knowledge about the Caribbean with specific reference to
Trinidad. The sample consisted of retail travel agents who had
successfully completed the Destination Specialist program on the
Caribbean, The Bahamas and Bermuda offered by The Institute of
Certified Travel Agents (ICTA). A systematic sample, using every 3rd
name was chosen for inclusion in the study.
Travel Agents from the U.S. sent 5.9% clients to Trinidad, (which is a
low percentage) as compared with 24.79% to the Bahamas, and 19.77%
each to both Jamaica and US Virgin Islands/Puerto Rico. This shows
that Trinidad is not viewed as a popular tourist destination by the ICTA
agents. Trinidad was ranked eleventh by the travel agents who ranked
top favored Caribbean destinations which is relatively low as compared
with other favorite Caribbean destinations. Jamaica was ranked first, the
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Virgin Islands, was ranked second, and Bermuda was ranked third. Five
of the best touristic features for the top destinations are as follows:
activities, hotels, culture-people, beaches and scenery/sightseeing and
social environment. With regard to the least appealing destinations,
Trinidad was ranked fifth of the poorest Caribbean destinations. Haiti
was ranked first; Jamaica, ranked second; and the Dominican Republic,
third. A few of the major problems listed for these destinations included
political instability, undeveloped economy, poor service culture,
inadequate sanitation, poverty and inadequate safety. The problems of
political instability and an undeveloped economy might be key factors in
explaining why Trinidad is not perceived favorably as a tourist
destination.
The statistics on Trinidad show that 43% of the 114 travel agents
responding never sent clients to Trinidad and 43.9% sent 1 client per
year (See Figure 6.). These percentages indicate that Trinidad is not a
popular tourist destination for clients of the ICTA travel agents. Of the 55
travel agents responding to the question on purpose of stay in Trinidad,
only 32.7% sent clients to Trinidad for vacation (See Figure 7.). When
compared with the overall survey response of 126 travel agents only
14% of the travel agents sent clients to Trinidad for vacation. This
percentage is a considerably low number of travel agents sending clients
to Trinidad for vacation, indicating that the majority of the travel agents do
not recommend Trinidad as a vacation destination to their clients or that
their clients are not interested in visiting Trinidad.
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aace
Conclusions and Recommendations
Image is based on perceptions and is a mental picture or set of
expectations about a person, place or activity that exists (voluntarily or
through suggestion) before the actual experience. Image is the result of
peoples'
perceptions, whether it is accurate or inaccurate. Image plays
major role from the point of view of: 1 ) the travel agent's image of a pi
and 2) potential travelers image of a place. There are two types of
perceptions, accurate and inaccurate, which affect the creation of an
image for a destination. In this study both types were a factor.
The image of the ICTA travel agents about Trinidad is based on their
perceptions. These influence their recommendations to clients about
Trinidad as a destination. Because of the inconsistent perception of
those surveyed, an Image Study should be done by the Tourism
Development Authority (TDA) to determine the current image of Trinidad,
and on the basis of the study, efforts should be made by the TDA to build
a strong and favorable image.
Lack of Knowledge of Trinidad
There are two types of inaccurate perceptions, lack of knowledge
and incorrect opinions. After analyzing the data from the surveys and
responses of travel agents with regard to Trinidad, it appears that travel
agents in the U.S. lack knowledge about Trinidad as a tourist destination,
even though Trinidad has all the tourist features and facilities that are
available at other leading Caribbean destinations. The travel agents in
the U.S. need to regularly receive updated information about the
changes that occur with regard to new tourist facilities and attractions in
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Trinidad. This is an area that must be given top priority since travel
agents and group tour operators need such information if they are to sell
Trinidad as a viable destination.
Inaccurate Perceptions of Trinidad
Trinidad's few main beaches are not easily accessible and are
expensive to reach because of their locations. The travel agents that
selected beaches as a top feature for Trinidad, have a perception which
is inaccurate. The travel agent that selected social/environment as a top
feature for Trinidad, the travel agent seemed to have the incorrect
image/perception about the social/environment of Trinidad. The
social/environment (night life) of Trinidad is not conducive to tourists at
any given time with the exception of the annual carnival season.
Trinidad does not have many activities for tourists at any given time
with the exception of Carnival, which is an annual event. Most of these
events taking place in Trinidad during the year are not well publicized to
travel agents in the U.S. The travel agents that selected activities, as top
touristic features for Trinidad, seemed to have an inaccurate
image/perception of Trinidad. Trinidad has never been extensively
promoted as a tourist destination and tourist facilities and activities are
few in comparison to the abundance of facilities and activities in other
Caribbean destinations.
Of the travel agents that listed Trinidad as a least appealing
destination eight agents selected political instability as a problem. Their
observations were inaccurate because political instability does not exist
in Trinidad today. It appears that there was a lack of knowledge on the
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current political situation in Trinidad by the travel agents in the U.S.
Based on the findings of this study for destinations with a poor ranking
(specifically relating to political instability), Trinidad should emphasize
that it has a stable political environment following the July 1990 coup
attempt. Emphasis should be placed on promoting the present
democracy and its stability.
A number of travel agents listed undeveloped economy as a major
problem. The travel agents did not seem to have any idea about the
present economic state that exists in Trinidad. The travel agents are not
aware of the manufacturing industries and trade that are not a part of
tourism.
Accurate Perceptions of Trinidad
A few travel agents selected unattractive destination as the third
major problem for Trinidad. Their perceptions are accurate because
Trinidad does not have the scenic beauty as compared with other
popular tourist destinations and the island is not known for its scenery.
Travel agents also selected inadequate destination information as
another major problem. Their perceptions are accurate because current
information on Trinidad is not available on a regular basis to travel
agents in the U.S. The Trinidad Tourism Development Authority should
ensure that computerized information is updated on a regular basis
through the Caribbean Hotel Association, and that information is
aggressively disseminated to travel agents in order for Trinidad to
become a more marketable destination. The Trinidad Tourism
Development Authority, Ministry of Industry Enterprise and Commerce,
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Trinidad Hotel Association, and the Central Statistical Office should also
share all relevant research outcomes while working towards a common
goal. This would establish more effective communication among the
three offices.
Providing detailed information of Trinidad's tourism product, on a
regular basis, should encourage travel agents to consider Trinidad as a
more desirable destination with its own potential. Providing this
information on a timely basis should also result in increased tourism
activity.
The local population should be educated through mass media
(television and radio) and seminars as to the importance of tourism to
Trinidad's economy to create a positive attitude about the tourism
industry. The Trinidad Hotel Association and Tourism Development
Authority should work together to educate all the people involved in the
hospitality industry.
Finally, based on the image study results, specific marketing
strategies should be planned and implemented to promote Trinidad as a
destination which is very close to South America. The proximity to South
America might be a major potential tourism asset to be developed, as
might the South American market.
Trinidad has the potential to be developed as a major tourist
attraction. The island has an appealing culture, an interesting history and
viable tourist attractions, but the TDA faces the challenge of enhancing
the image, improving tourism facilities and expanding distribution of
promotional materials. The task will be to acquire the financial resources
to accomplish this and should be coordinated by the TDA, Ministry of
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Industry Enterprise and Commerce, Trinidad Hotel Association and the
Central Statistical Office. Trinidad's top qualities (an appealing culture,
an interesting history and viable tourist attractions) should, as in The
Caribbean, and The Bahamas and Bermuda, be used to promote the
island as a top tourist destination.
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RIT Rochester Institute of Technology
School ofFood, Hotel and
Travel Management
Department ofGraduate Studies
April 18, 1 991 George Eastman Building
Post Office Box 9387
Rochester, NewYork 14623-0887
Dear Travel Professional, 716-475-5666 Fax 716-475-5099
Thank you for taking a moment of time out of your busy schedule to address this matter of importance. I
am a student working on completing my Master's thesis in the School of Food, Hotel and Tourism at the
Rochester Institute of Technology, in Rochester, New York. This survey is a tourism study focusing on the
Caribbean and is being performed in cooperation with the Institute of Certified Travel Agents (ICTA). Your
certification as a Destination Specialist is an important element in this study. The results of this study will
be shared with ICTA and hopefully to all Destination Specialists who have participated.
The first part involves general questions on the Caribbean, and the second part involves more specific
questions on Trinidad. Would you please complete the enclosed questionnaire and return it to me by
weeks end? A postage paid envelope is enclosed for your convenience.
All information will be confidential; the questionnaire is identified by code number for the purpose of
determining a reliable number of returns. Completion of the questionnaire should take no more than 10
minutes of your time.
If you have any questions regarding the survey itself, or the intent of this research, please contact me, or
the project coordinator, Dr. Richard Marecki, CTC at (716) 475-5666.
Sincerely,
maM* Q 3/uuiwiU
Leslie D. SJ^jrland
Mast
CTC
Richard F. Marecki, Ph.D., CTC
Chairman, Department of Graduate Studies
Enclosure
63
RIT Rochester Institute ofTechnology
School of Food, Hotel and
Travel Management
Department ofGraduate Studies
May 17, 1991 George Eastman Building
Post Office Box 9887
Rochester, NewYork 14623-0887
Dear Travel Professional, 716-475-5666 Fax 716-475-5099
Recently we sent you a survey which focused on tourism in the Caribbean. Up until now, we have not
received your response. We know your schedule is busy, and perhaps you mislaid the questionnaire, or
perhaps even forgot all about it! This survey is being performed in cooperation with the Institute of
Certified Travel Agents (ICTA). Your certification as a Destination Specialist is an important element in this
study. The results of this study will be shared with ICTA and hopefully to all Destination Specialists who
have participated.
Completion of the questionnaire should take no more than 6-8 minutes of your time. All information will be
confidential; the questionnaire is identified by code number for the purpose of determining a reliable
number of returns. Would you please complete the enclosed questionnaire and return it to me by weeks
end. A postage paid envelope is enclosed for your convenience.
If you have any questions regarding the survey itself, or the intent of this research, please contact me, or
the project coordinator, Dr. Richard Marecki, CTC at (716) 475-5666.
Sincerely,
Leslie D. Shurland
Instructor, RIT
Richard F. Marecki, Ph.D., CTC
Chairman, Department of Graduate Studies
Enclosure
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APPENDIX B
Caribbean Survey Instrument Including Summary Data
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Please read and answer ye_ryquestion carefully. The survey should be returned as soon
as possible. Thank you for your time and consideration.
1 ) How frequently do you send clients to the Caribbean Islands? (Select one)
Percent Frequency
41.70% (50) Less than 4 clients per month
20.00% (24) At least 1 client per week
33.30% (40) At least 2-10 clients per week
1 -70% (2) At least 1 1 -20 clients per week
2.50% (3) At least 21-30 clients per week
0% (0) At least 31-40 clients per week
.8% {1) More than 41 clients perweek
2) About what percentage of your clients do you send to the following destinations
using air travel ? (Do not consider cruise itineraries. Please round to 5%, taking care
not to exceed 100%).
8.34% Aruba/Bonaire/Curacao 4.89% Martinique/Dominica
24.79% Bahamas 8.21% St. Martin/St. Maarten
6.47% Barbados 5.90% Trinidad
11.64% Bermuda 9.36% The smaller Islands (eg.
St. Kitts, St. Lucia, Montserrat, and
Saba, etc).
7.23% Haiti/Dominican Republic Nevis,
19.77% Jamaica
19.77% Virgin Islands (Both US and British) Puerto Rico
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3) What do you personally feel to be the top 3 destinations in the Caribbean? For
each, please identify what you consider to be its b^sj touristic feature.
Tod Destinations
1. Jamaica
Best Tourist Feature (Attraction)
Hotels/All Inclusive Resorts
Scenery/Sightseeing
2. Virgin Islands Activities
Beaches
Bermuda Culture/People
Social/Environment
4A) When you recommend Caribbean destinations to clients, what conditions or
situations listed below would make it less attractive (list the top 3, rank #1 - least
attractive, #2 - next least attractive, #3 - next least attractive).
D.
2).
3)_
4)_
5)_
specify:.
..inaccessibility
to popular sites 6)_
_poorservice culture of natives 7)_
accommodations 8)_
jDoor hotel services
safety
9)_
10)_
.
inadequate sanitation
inadequate transportation
beaches
political instability
_other,
please
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4B) What do you personally feel to be the 3 least desirable destinations in the
Caribbean? For each, please identify what you consider to be its major problem.
(eg. Economy not developed, infrastructure, political environment, etc.).
Poor Destinations Problem
1. Haiti
2. Jamaica
Political Instability
Undeveloped Economy
Inadequate Safety
Poor Service Culture
3. Dominican Republic Undeveloped Economy
Political Instability
5) How frequently do you send clients to Trinidad? (Select one)
Percent Frequency
At least 1 client per month
At least 1 client per quarter
At least 1 client every six months
At least 1 client per year
Never
5.30% (6)
0%
7.90%
(0)
(9)
43.90% (50)
43.00% (49)
68
If you sent at least 1 client to Trinidad in the past year, please answer the following
questions.
6) What is the main purpose of your client's stay in Trinidad? (Select one)
Percent Frequency
1) 2230%. (18) vacation 3) 30.90% (17) visit friend/relative
2) 23.60% (13) business 4) 12.70% (7) other, please specify:
7) If for vacation, was it a tour package of: (Select one)
1) 11.50% (3) 1 to 3 days 3) 30.90% (17) 6 to 7 days
2) 19.20% (5) 4 to 5 days 4) 3.80% (1) more than one week
8) What type of transportation did your client use to reach Trinidad?
1) 91.1% (51) airplane 2) 8.9% (5) cruise ship
If you would like to receive a summary of the findings of this study, please enclose a
business card. It is anticipated that the results will be available by midsummer.
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APPENDIX C
Institute of Certified Travel Agents Cover Letter
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Board ofTrustees
Chairman
j-H.WayneBerens, CTC
[RevereTravel
President
Judith C. Zacek, Ph.D., CTC
ICTA,Wellesley
Vice Chairman
Dick Knock, CTC
Carefree Travel Service
yfae Chairman
Arthur C. Tauck
rTauck Tours
ITreasurer
A. Kirk Lanterman
Holland America Line
Westours
Secretary
l]wG. Sieftes, CTC
1 Siefkes Travel Service
Immediate Past Chairman
Milton A. Marks, CTC
Dayton, Ohio
Roger H. Ballou
(American Express TRS
"lChristopher D. Bowers
United Airlines
Michael A. Buckman
Ufeco Travel Services
JMelinda Bush, CHA
!Reed Travel Group
Sandra Davidson, CTC
Davidson Travel
FrankJ. Dinovo,Jr., CTC
Travel and Transport
Brian M. Dwyer
|USAir
.LawrenceJ. Frommer, CTC
| Frommer Travel Service
Moseph H. Hallissey,Jr., CTC
Hallissey Travel Service
Al Kolakowski
Delta Air Lines
iRoxanaT Lewis, CTC
tChartwell Travel Services
]A.B."Sky"Magary
{Northwest Airlines
I R.Anthony McKinnon
Wyndham Hotels & Resorts
tarry R. Pimentel, CTC
Classic Hawaii
j Vice President-Meetings
J onrf Seminars
j Patricia Howard-Johnson
4
Vice President-Administration .
Richard B. Howard, CTC
Ww President-Project
{Development
I Nona Starr, CTC
licensed by the
Commonwealth ofMassachusetts
Department ofEducation
April 12, 1991
Richard F. Marecki, Ph.D., CTC
Rochester Institute of Technology
School of Food, Hotel & Tourism Management
Department of Graduate Studies
George Eastman Memorial Building
P. O. Box 9887
Rochester, NY 14623-0887
Dear Dick,
I've enclosed a set of pressure-sensitive labels of our DS-
Caribbean graduates for Leslie Shurland's project.
Since I can't ask my computer for a random sample, the full list of
more than 1 ,000 is printed. I suggest that Leslie mail to every third
name to achieve a random sample.
Both Judy and I thank you for the offer to add our own questions to
this questionnaire. We feel that since we surveyed the complete
list just a few months ago, the timing would not be right.
Please call again if you need anything.
Sincerely,
&zr-
Patti Kane
Director-Public Relations
PK/m
End.
Institute ofCertified TravelAgents
148 Linden Street, P.O. Box 82-56,Wellesley, MA 02181 617 237-0280 800 542-4282 FAX: 617 237-3860
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APPENDIX D
SPSS-X Program
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UNNUMBERED
SET WIDTH =80
TITLE CARIBBEAN THESIS SURVEY
FILE HANDLE CARIB/NAME = "CARIB.DAT"
DATA LIST FILE = CARIB/
VAR01 1 VAR02A 2-4 VAR02B 5-7 VAR02C 8-10 VAR02D 11-13 VAR02E
14-16 VAR02F 17-19 VAR02G 20-22 VAR02H 23-25 VAR02I 26-28
VAR02J 29-31 VAR02K 32-34 VAR03A 35 VAR03B 36 VAR03C 37
VAR03D 38 VAR03E 39 VAR03F 40 VAR03G 41 VAR03H 42 VAR03I 43
VAR03J 44 VAR03K 45 VAR03L 46 VAR03M 47 VAR03N 48 VAR03O 49
VAR03P 50 VAR03Q 51 VAR03R 52 VAR03S 53 VAR03T 54 VAR03U 55
VAR03V 56 VAR03W 57 VAR03X 58 VAR03Y 59 VAR03Z 60 OTHER1 61
FEAT1 62-63 FEAT2 64-65 FEAT3 66-67 FEAT4 68-69 FEAT5 70-71
FEAT6 72-73 VAR04A 74-75 VAR04B 76-77 VAR04C 78-79
VAR05A 80 VAR05B 81 VAR05C 82 VAR05D 83 VAR05E 84 VAR05F 85
VAR05G 86 VAR05H 87 VAR05I 88 VAR05J 89 VAR05K 90 VAR05L 91
VAR05M 92 VAR05N 93 VAR05O 94 VAR05P 95 VAR05Q 96 VAR05R 97
VAR05S 98 VAR05T 99 VAR05U 100 VAR05V 101 VAR05W 102 VAR05X
103 VAR05Y 104 VAR05Z 105 OTHER2 106 PROB1 107-108 PROB2 109-
110PROB3 111-112PROB4 113-114PROB5 115-116PROB6 117-118
VAR06 1 19 VAR07A 120 VAR07B 121 VAR08 122 VAR09 123
MISSING VALUES VAR01 (9) VAR02A (999) FEAT1 TO FEAT6 (99) VAR04ATO
VAR04C (99) PROB1 TO PROB6 (99) VAR06 (9) VAR07A (9) VAR07B (9)
VAR08 TO VAR09 (9)
RECODE VAR02ATO VAR02K (1 THRU 9=1) (10 THRU 24=2) (25 THRU 49=3)
(50 THRU 74=4) (75 THRU 99=5) (100=6)
RECODE VAR03ATO OTHER1 (3=5) (2=3)
RECODE VAR05A TO OTHER2 (3=5) (2=3)
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VARIABLE LABELS VAR01 'FREQUENCY VISITS TO
CARIB'
VAR02A 'ARUBA-BONAIRE-CURACAO
VAR02B 'BAHAMAS'
VAR02C 'BARBADOS'
VAR02D 'BERMUDA'
VAR02E 'HAITI-DOMINICAN REPUBLIC
VAR02F 'JAMAICA
VAR02G 'VIRGIN IS-PUERTO RICO'
VAR02H 'MARTINIQUE-DOMINICA'
VAR02I 'ST MARTIN-ST MAARTEN'
VAR02J 'TRINIDAD'
VAR02K THE SMALLER ISLANDS'
VAR03A 'ANTIGUA
VAR03B "ARUBA
VAR03C
"BAHAMAS'
VAR03D 'BARBADOS'
VAR03E 'BERMUDA
VAR03F 'BONAIRE
VAR03G 'CAYMAN'
VAR03H
'CURACAO'
VAR03I
'DOMINICA'
VAR03J 'DOMINICAN REPUBLIC
VAR03K 'GRENADA
VAR03L
'HAITI'
VAR03M
'JAMAICA'
VAR03N
'MARTINIQUE'
VAR03O
'MONTSERRAT'
VAR03P 'NEVIS'
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VAR03Q 'PUERTO
RICO'
VAR03R 'SABA-ST
EUSTACIUS'
VAR03S 'ST KITTS-ST BARTHELEMY
VAR03T 'ST LUCIA'
VAR03U 'ST MAARTEN'
VAR03V 'ST MARTIN'
VAR03W 'ST VINCENT
VAR03X 'TOBAGO'
VAR03Y 'TRINIDAD'
VAR03Z 'VIRGIN ISLANDS'
OTHER1 'OTHER'
FEAT1 TO FEAT6 'BEST TOURIST FEATURES'
VAR04A 'LEAST ATTRACTIVE CONDITION'
VAR04B 'NEXT TO LEAST ATTRACTIVE CONDITION'
VAR04C 'LEAST LEAST ATTRACTIVE CONDITION'
VAR05A 'ANTIGUA
VAR05B 'ARUBA
VAR05C 'BAHAMAS'
VAR05D 'BARBADOS'
VAR05E 'BERMUDA
VAR05F
'BONAIRE'
VAR05G 'CAYMAN
IS'
VAR05H 'CURACAO
VAR05I "DOMINICA
VAR05J 'DOMINICAN REPUBLIC
VAR05K 'GRENADA
VAR05L
'HAITI'
VAR05M 'JAMAICA
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VAR05N
'MARTINIQUE'
VAR05O
'MONTSERRAT'
VAR05P 'NEVIS'
VAR05Q 'PUERTO RICO
VAR05R 'SABA-EUSTACIUS'
VAR05S 'ST KITTS-ST BARTHELEMY
VAR05T 'ST LUCIA"
VAR05U 'ST MAARTEN'
VAR05V 'ST MARTIN'
VAR05W 'ST VINCENT
VAR05X 'TOBAGO'
VAR05Y TRINIDAD'
VAR05Z 'VIRGIN IS'
OTHER2 'OTHER'
PROB1 TO PROB6 'PROB LISTED FOR DESTS'
VAR06 'FREQUENCY TO TRINIDAD'
VAR07A 'SENT AT LEAST ONCE IN PAST YEAR'
VAR07B 'PURPOSE OF STAY
VAR08 TOUR PACKAGE'
VAR09 TYPE OF TRANSPORTATION'
VALUE LABELS VAR01 1'LT4 CLNT PER
MONTH'
2'1 CLIENT PER
WEEK'
3'2-10 CLNT PER
WEEK'
4'1 1-20 CLNT PER
WEEK'
5'21 -30 CLNT PER WEEK
6'31-40 CLNT PER
WEEK'
7'MT 41 CLNT PER WEEK'/
VAR02ATO VAR02K 1'1 TO 9 PERCENT 2'10 TO 24 PERCENT
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3'25 TO 49 PERCENT 4'50 TO 74 PERCENT 575 TO 99
PERCENT" 6'100 PERCENT"/
VAR03A TO OTHER1 5'FIRST
CHOICE' 3'SECOND CHOICE'
1 THIRD
CHOICE' O'NOT CHOSEN'/
FEAT1 TO FEAT6 1 'ACTIVITIES' 2'BEACHES' 3'COST-GOOD
VALUE'
4'CULTURE-PEOPLE' 5'HOTELS-ALL INCLUSIVE RES'
6'LOCATION'7'SCENERY-SIGHTSEEING-ATTRACT
8'SOCIAL-ENVIRON-CONDITIONS'9'UNCROWDED-NOT
CROWDED' 10'UPSCALE-EXCLUSIVEV
VAR04A TO VAR04C 1 "INACCESSIBILITY TO POPULAR SITES'
2'POOR SERVICE CULTURE OF NATIVES'
3'INADEQUATE ACCOMMODATIONS'
4'POOR HOTEL SERVICES'
5'INADEQUATE SAFETY
6'INADEQUATE SANITATION'
7'INADEQUATE TRANSPORTATION"
8'NON-COMMERCIAL
BEACHES'
9"POLITICAL
INSTABILITY'
10'OTHERV
VAR05A TO OTHER2 5'LEAST LEAST
DESIRABLE' 3'LEAST
DESIRABLE" 1'NEXT TO LEAST DESIRABLE' O'NOT CHOSEN'/
PROB1 TO PROB6 1'HIGH COST 2'INADEQUATE
ACTIVITIES'
3'INADEQUATE
ATTRACTIONS-SCENERY-SIGHTSEEING'
4'INADEQUATE DESTINATION
INFORMATION' 5'INADEQUATE
SANITATION' 6'INADEQUATEWATER SUPPLY 7'INACCESSIBLE
LOCATION' 8'INADEQUATE SAFETY-CRIME' 9'NON COMMERCIAL
BEACHES' 10'OVERDEVELOPED' 11 'POVERTY 12'POLITICAL
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INSTABILITY
13' POOR HOTELS-INADEQUATE ACCOMMO'
14TOO
CROWDED' 15'UNATTRACTIVE TOURIST DESTINATION'
16'UNDEVELOPED ECONOMY 17'HURRICANE DAMAGE'
18'POOR SERVICE CULTURE OF NATIVES'/
VAR06 1'1 CLNT PER MONTH'
2"1 CLNT PER QUARTER"
3'1 CLNT EVERY 6 MONTHS"
4'1 CLNT PER YEAR 5'NEVERV
VAR07A 1'1 SENT IN LAST YEAR TO TRINIDAD"
2'NO CLNTS SENT IN LAST YEAR TO TRINIDAD'/
VAR07B 1 'VACATION' 2'BUSINESS' 3'VISIT FRIENDS-RELATIVES'
4'OTHERV VAR08 1' 1 TO 3 DAYS' 2' 4-5 DAYS' 3' 6-7 DAYS'
4'MORE THAN ONE WEEK'/
VAR09 1 'AIRPLANE' 2'CRUISE SHIP'/
FREQUENCIES VARIABLES=VAR01 TO VAR09/
STATISTICS = ALL
FILE HANDLE
CARIB/NAME="CARIB.OUT"
SAVE OUTFILE = CARIB
FINISH
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